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Mission and Goals

Missionohio OMK builds partnerships to increase capacity for youth, families, and communities to support yo

" " OAs a father of seven
military families.

count the cost to my family and children for

Educate the public on the impact of the deployment cycle on service members, families, kids, and the community as a child that they get
Become a part of the ongoing deployment support ssildcasdod youth where there are military families.

Goals: serving my country. | can honestly say that it is
1 Create community support networks for military youth "in our own backyard" when service members are deployed. nice to have the children of our soldiers benefit
1 Deliver recreational, social, and educational programs for military youth living in civilian communities. because their parents serve in the military. It
1 Support military kids coping with the stress of knowing their deployed parents or family members may be in harm's wa sounds silly but the children feel special

1 Collaborate with schools to ensure that staff are attuned to the unique needs of military students. knowing that i's it
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Hero Packs

Ohio volunteers filled 1,338 Hero Packs in
2008. The largest Hero Pack effort was by Ross
County 4H. They hosted a countywide Hero
Pack event. Approximatelyd%4e r s ¢ a me
out to fill 500 Hero Packs in one night.

Residential Camp

Ohio held its fourth annual Operation: Military Kids Camp at the KelldySdsiprfdodn AugustlBl There were 16dmpers
ranging in age from 9 to 14. All branches of service were represented at camp. There were 36 counselorslarsdat cauplt Stz
Twelve of the counselors came from a military family. Six counselors were previous Ohio OMK campers. Twalobated€lors
members were from Maryland OMK. They patrticipated in the Ohio camp to gain experience to host their own ONtitecamp |
volunteers, presenters ,and special guests also visited throughout the week.

A highlight for the camp was having Navy SEALSs from SEAL teams 17 and 18 patrticipate in camp througtsides carsdratic
activities.

New for 2008 was a Parentds Day. On the | ast wdgagremony c
with special guest Maj. General Gregory Wayt, Adjutant General of the Ohio National Guard. There were 26Griandly mem|
who seized the opportunity to visit camp and have lunch with the campers.

Hero Packs were distributed to 650 youth at
Family Mobilization Briefs Youth Programs and
Family Event Days.

Hero Camps
Mobile Techn0|0gy Lab New in 2008 were regionally locatethgreamps called Hero Camps. Eighty kids atts

one of two Hero Camps. Four camps are planned for 2009. The purposes of the ca
The Mobile Technology Lab (MTL) was used extensively in 2008. T make military kids more resilient and prepared to manage the stresses of growing u
were 61 events and 984 youth who participated in MTL activities. T family and to build confidence, leadership skills, and a sense of community. Youth a
was used as part of the Family Mobilization Briefs Youth Programs. : . Hero Camp participate in teambuilding, nutrition and healthy living activities, and mc
were able to develop presentations talking about deployment and pi ~a( 7 help build resilience youth participate in a discussion about communication and dep
were taken of youth with their parent and made into keepsake butto L el ., Running concurrently to the Hero Camps is a STRONG Families Workshop. Pare
residential camp the MTL was used as part of a digital photography JEhop. - participate in teambuilding activities along with sessions discussing finances, safety
At Hero Camps youth were given the opportunity to interview each d ik i and stress.

about deployment and create presentations. At family events, the M = Many groups have come together to make these camps possible including the N
used to create family photos. Red Cross, and Family & Consumer Sciences Extension. Funding for these camps
through t he OBasalln@aiveer nor ds Faith

164 campers attended a-lorgkesidential camp made possible by 36 camp counselors, 17 adult staff, and $55,562 in d Fam||y Events
Five military appreciation days at local zoos, sporting events, and fairs

55 family mobilization briefs connecting with 865 youth from National Guard, Navy, Army Reserve, and Special Forces
305 volunteers
15 presentations
1338 Hero Packs assembled by 13 youth groups ol was pretty devast a
650 Hero Packs distributed what to do or where to go...and then | found
2 regionally located-dag Hero Camps with 80 youth attendiiglEsNer=Nps[ oM IRER=F=1|\AoTolo] RioNelolpa[==1a o Ra AV
61 Mobile Technology Lab events with 984 youth participa ‘e Ie BEIY\VA o e NN o - TR VAN SN S o B- - Ir- T 04 <
Becoming part of the Joint Family Support Assistance Prog

Five Military Appreciation Days were held at various locations aroungd

Ohi o. New in 2008 was a tail ga

In the parking | ot outside of

Stadjum the National Guard provided a climbing wall and football toss.
d .Bardequ sgprov'ﬂjébl by ofefafdbiY Military Kids. Other events

included an Ohi o State Univers.‘ t(y

Lights at the Columbus Zoo, Military Appreciation Day at the Cincin s
5 | Zoq, and Militany Dag & theyObiaStaté Fair.
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-Former OMK camper speaking about deployment



